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Pilot project in Kyiv
• 100 annual courses for MSM and TG women 

• Daily use for 12 months

• Customer age is 18 years and older

• Project duration: December 2017 – March 2019

• Local protocol based on Kyiv AIDS center



• As a whole, the project were involve: 148 MSM, among them positive 
results for: HIV - 8; HVB - 5; HVC - 4; Syphilis - 21 (antibodies, 6 
newly); Gonorrhea and Chlamydia - 19.

• Already received PrEP (at least 1 time): 124

• The number of HIV infections when receiving PrEP: 1 (the "window" 
period).

• The number of refusals from PrEP after joining the program (at least 1 
time already received a month course PrEP): 24.

Main results of the project



During the 12 months of the project 24 clients stopped 
participating in the project: 

• change of sexual behavior –12 clients; 

• changed the place of residence - 6 clients; 

• no connection with social worker and healthcare professionals - 4 
clients; 

• medical contraindications (chronic diseases) - 1 client; 

• HIV positive status - 1 client.
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National platform for PrEP - prep.com.ua
• Creating design of campaign website - prep.com.ua

• Forming FAQ on the website

• Actual news source about PrEP in Ukrainian and Russian languages

• Create 3 promoting videos

• Participation in first Ukrainian LGBT movie with promoting our web 
site 



Website data from January 1 to September 30, 2019

• Number of site visits – 59 319

• Number of site users (unique IP) – 40 937

• Average Session Duration - 01:07

• Number of registrations on PrEP – 970



Our web-site visitors (top 10)
1. Ukraine 38 800

2. United States 638

3. Russia 286

4. Germany 242

5. Poland 218

6. Netherlands 205

7. United Kingdom 158

8. Belarus 63

9. India 55

10. Czech republic 47



Website users in Ukraine



Advertising campaign is in
1. Hornet.app

2. Facebook/Facebook stories

3. Instagram/Instagram stories

4. Google AdWords 

5. Bluesystem.world

6. Gayua.com

7. Advertising in the LGBT film.
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LGBT movie



Design advertising campaign



Design advertising campaign



Main barriers on client`s way for PrEP

• Getting services (pills, diagnostic, medical counseling)  in medical 
centers (AIDS center) only in working hours 

• AIDS Centers - Disclosing the HIV+ Status of Other Clients

• “About me will think that I'm HIV+”

• Low level of knowledge about PrEP in rural areas and in Medical 
system 



Main task of PrEP prevention -

PrEP (like condoms) can be easy 
received by clients in NGO 




